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ALCOHOL MARKETING IN POLAND

ABSTRACT - This paper follows a public discussion on alcohol advertising and
promotion in Poland in the 1990's. The base of the article is made of analyses of
press publications, advertisements that have been presented in media and drafts
of relevant legal acts. Although the Upbringing in Sobriety and Counteracting
of Alcoholism Act of 1982 prohibited the advertising of alcohol in all types of
media, during the 1990's, many alcohol manufacturers got around the regula-
tion by promoting non-alcoholic products using logos and brands of alcoholic
drinks. Many of those ads targeted new groups of drinkers, first of all ieenagers
and women and often associated alcohol with sport, recreation and sexual at-
tractiveness. For many years alcohol policy debate in Poland had been domina-
ted by advertising issue and other questions of great importance for public he-
alth remained neglected.

Key words: marketing, advertisement, alcohol, public discussion,

WPROWADZENIE

W artykule podjgto probe opisania zjawiska marketingu napojow alkoholowych w
latach 90. w Polsce. Podjeto réwniez probe odtworzenia argumentéw, ktore padaly w
debacie publicznej, dotyczacej zmiany legislacji w zakresie mozliwoéci reklamowa-
nia i promowania produktoéw alkoholowych oraz przyjrzenia sig, jak nowa sytuacja
prawna wpiyneta na praktyki marketingowe producentéw alkoholu.

Stowo ,,marketing” nie zostato przettumaczone jeszcze na jezyk polski z uwagi na
brak jego jednoznacznego odpowiednika. Nie sformutowano réwniez jednej defini-
¢ji marketingu akceptowanej przez wszystkich.

Wedlug podr¢eznika akademickiego A. Michalaka podstawowe zasady nowocze-
snego marketingu to:

—rynek w centrum zainteresowania przedsiebiorstwa — zwlaszcza rynek docelowy;
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